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ATF PROFESSIONAL / AUTO RECYCLING WORLD

Advertising and Event Sponsorship Agreement

This Advertising and Event Sponsorship Agreement is made on [Date]
between:

ARW-GROUP LTD, a company registered in England and Wales with company number 14914439,
trading as ATF Professional, with registered company address Golden Valley Accountancy Ltd, Unit 4,
Westwood Ind Est, Pontrilas, Herefordshire, HR2 OEL, VAT Reg: GB 444 9047, and contact email
info@atfpro.co.uk

"Publisher"

[Advertiser /| Sponsor Company Name], company number [Company Number], whose registered
office is [Address]

"Advertiser / Sponsor"
Together, the "Parties".

1. Purpose and Services

The Publisher agrees to provide advertising, promotional and/or event sponsorship services to the
Advertiser / Sponsor through ATF Professional, Auto Recycling World and associated events, including
awards, conferences and related promotional activity.

The services may include one or more of the following:

website advertising on atfpro.co.uk and/or autorecyclingworld.com;

newsletter advertising;

sponsored editorial, advertorial or partner content;

social media promotion;

event, awards or conference sponsorship;

sponsor branding, logo placement, speaking opportunities, tickets, exhibition space, delegate
communications or other agreed event benefits;

e other agreed advertising, promotional or sponsorship services.

The exact package, dates, pricing, event details and deliverables are set out in Schedule 1.

2. Term

This Agreement starts on [Start Date] and continues until [End Date], unless ended earlier under this
Agreement. Where the Agreement relates to an event, awards ceremony or conference, the Agreement



will continue until all agreed post-event deliverables have been completed and all sums due have been
paid.

3. Fees and Payment
The Advertiser / Sponsor agrees to pay the Publisher the fees set out in Schedule 1.
Unless otherwise agreed in writing:

e invoices are payable within 30 days of the invoice date;

e all fees are exclusive of VAT, which will be added where applicable;

e payment must be received before any event date if requested by the Publisher as a condition of
participation;

e late payments may result in advertising, sponsorship benefits, tickets, exhibition space or promotional
activity being delayed, paused, withheld or removed.

4. Advertiser / Sponsor Materials

The Advertiser / Sponsor must provide all logos, images, copy, links, artwork, biographies, speaker
information, guest names and other required materials by the deadlines agreed with the Publisher.

The Advertiser / Sponsor is responsible for ensuring that all materials:

are accurate and not misleading;

comply with applicable laws, advertising rules and industry standards;

do not infringe any third-party rights;

do not contain unlawful, offensive, defamatory or harmful content;

are supplied in the format and size reasonably requested by the Publisher.

5. Approval and Refusal of Advertising or Sponsorship

The Publisher may refuse, amend, delay, remove or cancel any advertisement, sponsorship benefit, event
material or promotional activity if, in the Publisher's reasonable opinion, it:

is unsuitable for ATF Professional, Auto Recycling World or the relevant event audience;

may damage the Publisher's reputation or the reputation of the event;

may breach any law, regulation, venue requirement or advertising standard;

contains inaccurate, misleading or inappropriate material.

Where possible, the Publisher will give the Advertiser / Sponsor a reasonable opportunity to correct the
issue.

6. Publication, Promotion and Event Delivery

The Publisher will use reasonable efforts to publish advertising, provide sponsorship benefits and deliver
event-related services on the agreed dates. However, dates, timings, layouts, event programmes,
speakers, venues, format and promotional schedules may be affected by editorial scheduling, technical
issues, venue requirements, delays in receiving materials or other circumstances outside the Publisher's
reasonable control.

A reasonable change to publication timing, event format, event programme or sponsorship placement
does not entitle the Advertiser / Sponsor to cancel or withhold payment, provided the Publisher supplies
materially similar advertising or sponsorship value where reasonably possible.

7. Event Sponsorship Conditions

Where the Agreement includes awards, conference or event sponsorship, the Advertiser / Sponsor must
comply with all reasonable event rules, venue rules, health and safety requirements, ticketing
arrangements and deadlines communicated by the Publisher or venue.

Unless expressly stated in Schedule 1, sponsorship does not give the Advertiser / Sponsor exclusivity in
its sector, guaranteed speaking rights, guaranteed delegate numbers, guaranteed award outcomes or
control over the event programme, judging, editorial content or attendee list.



If an event is postponed, rescheduled, relocated, moved online or otherwise changed for reasons outside
the Publisher's reasonable control, the Publisher may transfer the sponsorship benefits to the revised
event or provide equivalent promotional value where reasonably possible.

8. No Guarantee of Results

The Publisher does not guarantee any specific number of views, clicks, enquiries, sales, leads, delegate
meetings, attendees, nominations, award entries or other commercial results unless expressly stated in
Schedule 1.

Any audience figures, newsletter data, website statistics, event attendance estimates or performance
estimates provided by the Publisher are estimates only unless stated otherwise in writing.

9. Intellectual Property
The Advertiser / Sponsor retains ownership of its logos, trademarks and advertising materials.

The Advertiser / Sponsor grants the Publisher a non-exclusive, royalty-free licence to use, reproduce,
publish and display the Advertiser / Sponsor's materials as necessary to provide the advertising,
sponsorship and event services.

The Publisher retains ownership of ATF Professional and Auto Recycling World branding, website
content, layouts, editorial content, databases, event names, event materials and related intellectual
property.

10. Sponsored Content and Editorial Independence

Where the advertising or sponsorship includes sponsored content, advertorials, partner content or
promotional editorial, the Publisher may label the content as sponsored, promoted, partner content or
similar.

The Publisher retains editorial control over ATF Professional, Auto Recycling World and all events,
including awards judging, conference programming, speaker selection, editorial content and publication
standards.

11. Cancellations
Unless otherwise agreed in writing:

e cancellation by the Advertiser / Sponsor less than 14 days before a scheduled publication date
remains payable in full;

e event, awards or conference sponsorship cancellation less than 30 days before the event remains
payable in full;

e cancellation more than 14 days before publication or more than 30 days before an event may be
accepted at the Publisher's discretion;

e any production, design, venue, catering, ticketing, printing or administration costs already incurred by
the Publisher remain payable.

12. Liability

The Publisher is not liable for any indirect, consequential or loss-of-profit damages arising from this
Agreement.

The Publisher's total liability under this Agreement is limited to the amount paid by the Advertiser /
Sponsor for the relevant advertising or sponsorship service giving rise to the claim.

Nothing in this Agreement limits liability for fraud, fraudulent misrepresentation, death or personal injury
caused by negligence, or any other liability that cannot legally be limited.
13. Indemnity

The Advertiser / Sponsor agrees to indemnify the Publisher against any claims, losses, damages, costs or
expenses arising from:

e the Advertiser / Sponsor's advertising, sponsorship or event materials;



e any claim that the materials are misleading, unlawful or infringe third-party rights;
e the Advertiser / Sponsor's conduct at or in connection with an event;
e any breach of this Agreement by the Advertiser / Sponsor.

14. Confidentiality

Each Party must keep confidential any non-public commercial, financial, event, delegate, pricing or
business information received from the other Party, except where disclosure is required by law or

necessary to perform this Agreement.

15. Data Protection

Each Party must comply with applicable UK data protection laws. The Advertiser / Sponsor must not
provide personal data to the Publisher unless there is a lawful basis to do so.

Delegate, attendee, subscriber or customer data will not be supplied to the Advertiser / Sponsor unless
expressly agreed in writing and permitted by applicable data protection laws.

16. Force Majeure

Neither Party will be liable for delay or failure to perform its obligations where caused by events beyond
its reasonable control, including technical failures, internet outages, venue issues, strikes, illness, extreme
weather, government action, travel disruption or other unforeseen events.

17. Governing Law and Jurisdiction

This Agreement is governed by the laws of England and Wales.
The courts of England and Wales will have exclusive jurisdiction over any dispute arising from this

Agreement.
Schedule 1 - Advertising and Sponsorship Details
Item Details
Advertiser / Sponsor [Advertiser / Sponsor Company Name]
Contact Name [Name]
Email [Email]
Telephone [Telephone]
Package Type [Advertising package / Awards sponsorship / Conference
sponsorship / Combined package]
Event Name [ATF Professional Awards / Conference / Other event, if

applicable]

Event Date and Venue

[Date, time and venue, if applicable]

Campaign / Sponsorship Dates

Start date: [Date]
End date: [Date]

Deliverables

[Insert details, e.g. banner size, newsletter inclusions,
sponsored article, social posts, sponsor logo placement,
tickets, exhibition space, speaking opportunity, category
sponsorship, conference branding]

Advertiser / Sponsor Materials Required

[Insert file types, dimensions, copy deadlines, guest names,
speaker details and link URL]

Fee

£[Amount] + VAT

Payment Terms

Payable within 30 days of invoice date.

Special Terms

[Insert any additional agreed terms, including exclusivity if
expressly agreed]

Signatures

Signed for and on behalf of ARW-GROUP LTD
Name:

Position:




Signature:
Date:
Signed for and on behalf of [Advertiser / Sponsor Company Name]
Name:
Position:
Signature:
Date:
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